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Corrugated Packaging increases sales

J— 68% of consumers make their

Bl shopping decisions at the point
of sale
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Point-of-sale impact

.........

'+ Free advertising space
 Practical promotional medium
'« Maximum brand communication

i R




I AW R IAS W S 4 FLirLalLde 508 IR s

Delivering the ‘Five Easies’
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O . Easily identified
'1 e Easily opened
[ ° Easily replenished
'© = —— * Easily shopped

e Easily r




“Corrugated Packaging
maintains the product's
gualities and helps the
product flow through to
the consumer...*




“Easy ID....making
sure that the

product quickly
comes to the shelf.“

Supply Chain Director of Asda and Co-Chair of the ECR UK Froduct
and Packaging VWaste Working Group -

Gavin Chappell,



A to B efficiency
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| * Fits every product
sl - Maximum products on pallets
W &= ° Minimum warehouse space

¥ * Less lorries on the road
 Lower logistics costs
 Fully stackable Commmon Footprint



Outperforms other systems

 Higher space efficiency
e Lower transport costs
 Lower costs for producers
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Enhancing the Europed onomy

70% of Ei -






033% of world food

production lost

-€6.15 billion

lost in UK Supply
Chain alone




Packaging protects more resources
than 1t uses

Environmental impact

Designing the optimum solution
= sustainable development
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Under-packaging Over packaging



Engineered for Protection

T RaalNUTN,
e Stacking heights
' » Footprints
* e Alr vents
« Handles
 Interlocking mechanisms
« Moisture resistance
« Maximised protection
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Nurturing our food




S
DY}

Renewable &

B ,

ﬁ\{);
ﬁ

oggat\ic




v IR0 L T A L U T s U e NI B SR [ A

Corrugated Packaging is sustainable

. 10090 renewable
- 100%0 recyclable

- 10090 biodegradable

- 82920 of paper for Corrugated , H |
packaging is derived from B
recycled content




Europe’s forests continue growing
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- 17 million hectares expansion
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- 33% more new trees grow every

year than are harvested
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Consumers prefer paper-based

packaging
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. /990 think paper-based
packaging is better than plastics

. (320 believe in sustainability
of paper—based packaging
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